ADC Switzerland
The Leading Creatives in Communication

Top 10 Kreativranking 2015 D C

Saatchi & Leo Burnett Publicis Werbe- | Ruf Lanz Jung von Matt/ | FCB Zilrich Y&R Group Wirz Werbung Hinderling Havas World-
Saatchi Schweiz agentur Limmat Switzerland Volkart wide ZH/GE
Rang 2015 (2014) | 1() 2(2) 2(3) IYG) 5(1) 6(10) 7() 8(5) 9() 10 (6)
Cannes Lions (5) Grand Prix (1)
www.canneslions.com Gold () 2
Silber (4) 2
Bronze (2) 2
Shortlist (1) 2 1 3 3
Clio Awards (5) Gold (7)
www.clioawards.com pm——
Bronze (2)
Shortlist (1) 1
D&AD (5) Black Pencil (7)
www.dandad.org Yellow Pencil (4)
Nomination (2)
In Book (1)
One Show (5) Gold (7)
www.oneclub.org —
Bronze (2)
Merit (1)
The Cup 2014 (5) Grand Cup (11)
www.thecupawards.com e
Nomination (4) 4 2
ADC of Europe (4) Gold (7)
www.adceurope.org Silber @) . .
Nomination (2) 2 3 5
Eurobest (3) Grand Prix (1) 2
www.eurobest.com Gold (7) 2 1
Silber (4) 2 1 1 1
Bronze (2) 2 1 1
Shortiist (1) 1 1 2 1 1
ADC Schweiz (3) Gold (7) 1 1 1 1 1
www.adcschweiz.ch Silber @) 2 ; s » ; .
Bronze (2) 9 4 13 6 6 2 3 1
Shortlist (1) 11 11 22 19 10 9 4 1 5
Effie (2) Keine Austragung 2015
www.effie.ch
Freie Wahl 2 aus 8* Wettbewerben:
Epica Awards (1) Grand Prix (1)
www.epica-awards.com Gold () . .
Silber (4) 1 1
Bronze (2) 1 3 1
Shortlist (1) 1 1 1
London Grand Prix (1)
International Award (1) — o
www.liaawards.com
Silber (4) 1
Bronze (2) 1
Finalist (1)
Swiss Poster of the Year (11) 1
Poster-Award 2014 (1) Gold () 4 ’ 4
www.swissposteraward.ch
Silber (4) 3 1
Bronze (2) 1 1 2
Shortlist (1) 2 5 1 3
Edi (1) Gold (7) 1
www.edinet.ch — . ;
Bronze (2)
Shortlst (1) 6
SDV Award (1) Gold (7) 1 1 2
www.sdv-award.ch — 5 g
Bronze (2) 1 2
Shortlst (1) 1 1 2
c ia Award (1) Y]
wwwcrossmediaaward.ch |
Bronze (2) 1
Shortlist (1) 4
Best of Swiss Web (1) Gold (7) 2
www.bosw.ch p—— o 3
Bronze (2) 3 3
Shortlist (1) 1 6
Total Punkte 270 265 265 247 206 168 101 93 86 57
Beispiel zur 1si i (=4 Punkte) in Cannes (= Faktor 5) entspricht: 4 x 5 = 20 Punkte. *nicht aufgefiihrt: Spotlight-Festival (keine Eingaben fiir 2015)
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