
Nemo X Toblerone X ZFF
PR Reporting



Clippings with Toblerone 
explicitly mentioned in the text:

Preliminary Explanations

If Toblerone was not mentioned 
we reduced the AVE by 70%

To calculate an AVE each clipping has been judged 
depending on presence of chocolate necklace 

and tonality



Number of Clippings:
Reach:

Advertising Value Equivalency:

Overview

20
17.5 Mio. Contacts
368’560 CHF*

AVE already reduced by 70% if Toblerone wasn’t mentioned



PR Highlights



All Clippings



Media Outlet:
Blick Online Front

Reach:
2‘948‘000

Advertising Value Equivalency:
36‘000 CHF



Media Outlet:
Blick Online

Reach:
(not counted again)

Advertising Value Equivalency:
24‘000 CHF

Link

https://www.blick.ch/people-tv/international/hollywoodstar-eroeffnet-20-zurich-film-festival-esc-wunder-nemo-stiehlt-jude-law-die-show-id20195262.html


Media Outlet:
Blick.ch

Reach:
2‘948‘000

Advertising Value Equivalency:
90‘000 CHF

Link

https://www.blick.ch/people-tv/schweiz/schraeger-zff-auftritt-nemo-erklaert-die-zwei-ventilatoren-id20195941.html


Media Outlet:
NZZ Bellevue Online

Reach:
649‘000

Advertising Value Equivalency:
9‘000 CHF

Link

https://bellevue.nzz.ch/stil-design/mode/zuerich-film-festival-2024-das-trugen-die-gaeste-zur-eroeffnung-ld.1851471


Media Outlet:
Nau.ch

Reach:
2‘110‘000

Advertising Value Equivalency:
40‘000 CHF

Link

https://www.nau.ch/people/aus-der-schweiz/zff-jude-law-viele-sommer-in-der-schweiz-verbracht-66811613


Media Outlet:
Tamedia Online (BAZ, Tages 
Anzeiger, Der Bund etc.)

Reach:
1‘200‘000

Advertising Value Equivalency:
18‘000 CHF

Link

https://www.bazonline.ch/filmzitate-quiz-an-der-zff-opening-night-689474848253


Media Outlet:
Tages Anzeiger Online

Reach:
798‘000

Advertising Value Equivalency:
24‘000 CHF

Link

https://www.tagesanzeiger.ch/die-besten-bilder-des-zzf-eroeffnungsabend-167037344557


Media Outlet:
Weltwoche Online

Reach:
127‘000

Advertising Value Equivalency:
- (negative Tonality)

Link

https://weltwoche.de/daily/freakshow-am-filmfestival-esc-sieger-nemo-mit-schoggi-diamant-und-ventilatoren-und-die-medien-jubeln-warum-bloss/


Media Outlet:
Weltwoche Online

Reach:
127‘000

Advertising Value Equivalency:
- (negative Tonality)

Link

https://weltwoche.de/daily/russischer-film-gecancelt-dafuer-nemo-mit-dekadenter-freak-show-wie-das-zurich-film-festival-der-nzz-gerade-seinen-guten-ruf-verspielt/


Media Outlet:
Zueritoday.ch

Reach:
670‘000

Advertising Value Equivalency:
12‘060 CHF

Link

https://www.zueritoday.ch/zuerich/zurich-film-festival-zff-ist-jude-law-ein-crush-von-nemo-158973715


Media Outlet:
ARD Brisant

Reach:
1‘300‘000

Advertising Value Equivalency:
4‘500 CHF

Link

https://www.ardmediathek.de/video/brisant/brisant-vom-4-oktober/das-erste/Y3JpZDovL21kci5kZS9zZW5kdW5nLzI4MTA2MC8yMDI0MTAwNDE3MTUvYnJpc2FudC1zZW5kdW5nLTUzMzI


Media Outlet:
Watson.ch

Reach:
690‘000

Advertising Value Equivalency:
12‘000 CHF

Link

https://www.watson.ch/schweiz/zuerich/869490889-das-20-zff-ist-eroeffnet-13-bilder-die-du-sehen-willst


Media Outlet:
20 Minuten Online

Reach:
2‘042‘840

Advertising Value Equivalency:
13‘500 CHF

Link

https://www.20min.ch/story/jude-law-ueber-zuerich-ich-habe-gute-erinnerungen-an-die-stadt-103196659


Media Outlet:
SRF G&G

Reach:
136‘000

Advertising Value Equivalency:
13‘500 CHF

Link

https://www.srf.ch/play/tv/gesichter--geschichten/video/jude-law-eroeffnet-das-20--zurich-film-festival?urn=urn:srf:video:960f15b8-adea-4dab-9a45-0047a15a7ea3


Media Outlet:
Schweizer Illustrierte Online

Reach:
160‘000

Advertising Value Equivalency:
9‘000 CHF

Link

https://www.schweizer-illustrierte.ch/people/international-stars/esc-wunder-nemo-stiehlt-jude-law-die-show-754839?srsltid=AfmBOoqZmvGywYswj1vO3vKP2e7LuMBSKBg6jburmKb8VJNzpjip-XuP


Media Outlet:
TeleZueri / Tele 1

Reach:
427‘800

Advertising Value Equivalency:
24‘000 CHF

Link

https://www.telezueri.ch/zuerinews/freitag-4-oktober-2024-158599899


Media Outlet:
20 Minuten

Reach:
878‘000

Advertising Value Equivalency:
15‘000 CHF

Print



Media Outlet:
Bieler Tagblatt

Reach:
35‘000

Advertising Value Equivalency:
5‘000 CHF

Print



Media Outlet:
Le Journal du Jura

Reach:
20‘000

Advertising Value Equivalency:
4‘000 CHF

Print



Media Outlet:
Blick

Reach:
265‘000

Advertising Value Equivalency:
15‘000 CHF

Print



Overview
Media Outlet Title Reach (Contacts) AVE (CHF)

Blick Online ESC-Wunder Nemo stiehlt Jude Law die Show 2‘948‘000 120‘000.- -70% = 36‘000.-

Blick Online ESC-Wunder Nemo stiehlt Jude Law die Show “ (not counted again) 80‘000.- -70% = 24‘000.-

Blick Online Nemo erklärt die zwei Ventilatoren 2‘948‘000 90‘000.-

NZZ Bellevue Online Samt und Satin: Das trugen die Gäste zur… 649‘000 30‘000.- -70% = 9‘000.-

Nau.ch ZFF: Jude Law hat viele Sommer in der Schweiz… 2‘110‘000 40‘000.-

Tamedia Online Filmquiz 1‘200‘000 60‘000.- -70% = 18‘000.-

Tages Anzeiger Online Die besten Bilder: So war der Eröffnungsabend… 789‘000 80‘000.- -70% = 24‘000.-

Weltwoche Online Freakshow am Filmfestival 127‘000 - (negative Tonality)

Weltwoche Online Russischer Film gecancelt, dafür Nemo… 127‘000 - (negative Tonality)

Zueritoday.ch Nemo: «Wurde siebenmal gefragt, ob Jude Law…» 670‘000 40‘200.- -70% = 12‘060.-

ARD Brisant Sendung vom 4. Oktober 2024 1‘300‘000 15‘000.- - 70% = 4‘500.-

Watson.ch Das 20. Zurich Film Festival ist eröffnet 690‘000 40‘000.- -70%= 12‘000.-

20 Minuten Online Jude Law schwärmt von Zürich 2‘042‘840 45‘000.- -70%= 13‘500.-

SRF Gesichter und Geschichten Jude Law eröffnet das 20. Zurich Film Festival 136‘000 45‘000.- -70%= 13‘500.-

Schweizer Illustrierte Online ESC-Wunder Nemo stiehlt Jude Law die Show 160‘000 30‘000.- -70% = 9‘000.-

TeleZueri/Tele1 ZFF mit Jude Law und Nemo 427‘800 80‘000.- -70% = 24‘000.-

20 Minuten Jude Law verdreht in Zürich allen den Kopf 878‘000 50‘000.- -70% = 15‘000.-

Bieler Tagblatt Nemo im «Eurostar» und in Schoggi gehüllt 35‘000 5‘000.-

Le Journal du Jura Nemo célèbre sa nouvelle vie… 20‘000 4‘000.-

Blick Glanzrollen, Traumroben und… 265‘000 15‘000.-



Thank you
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